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Abstract:

As the impact of “Green Marketing on the Practicesof
Supply Chain Management in Asia (GMOPOSCMA)" as
concerned, it have been drawing the attention of kb the
academics and practitioners in the recent decadedlowever ,
no holistic frame work has been developed on how touild
green industrial brands & industrial corporate brands.
Whether or not sustainable, here, the green markatg and
the green supply chain can be integrated with green
industrial marketing in building greener organizations &
industrial brands is still unclear. That's why the supply
chain management takes the leadership role in ordeo lead
industrial marketing in to a great par in the world economic.
In addition to that, little is known on the factors on green
new industrial products are adopted by organization
Furthermore, we know little of whether and how- green
marketing and its practices enables green new indu&l
product’s economic development. The special issuena at
the reflecting the most recent advances, on greendustrial
marketing, given sustainable supply chains & theiinterplay
in given industrial branding & to explore future research
directions. Therefore, the guest author of this copyright
hopes that the solicited paper can provides insighton the
impact of sustainable green marketing through the @ply
chains, in order to accelerates the theory of marking from
industry to industry and market to market through the
practice of Green marketing on practices of SupplyChain
Management.
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The World Economic: An Overview

The World economy has changed profoundly since @vorl
War-Il. Perhaps the most fundamental change is the
emergence of global markets: responding to new
opportunities, global competitors have steadilyplkdised
local ones. Concurrently, the integration of therldio
economic has increases significantly. Due to the
remarkable changes in the world of economic, the
business has highly developed when plans and gieate
are based on the new reality of the changed world
economic.

*Capital movements rather than trade have becorae th
driving force of the world economy.

*Production has become “Uncoupled” from employment.
.The

microeconomics of individual countries no longenirols

*The world economy dominates the scene
economic out comes.

*The growth of commerce via the Internet diministies
importance of national barriers.

The Economic Systems

The author has focused the current economic systems
analyzing the discussed topic as per the follovgygtem.
There are three types of economic systems: cagtjtali
socialist, and mixed .this classification is bases the
dominate method of resource allocation , (i) market
allocation, (ii) command or central plan allocatiand

(iif) mixed allocation ,respectively.

1. Introduction

Although various environmental issues have influegc
the day-to-day human activities in all segmentationd
their lifestyle .Today few academic disciplines &av
integrated various green issues in to their liteeat This
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is especially true of marketing as an importantt dr
modern life at present andocieties becomes more
concerned with the natural environment, businesge ha
enhanced it' behavior (Functionality work of maikgt
promotion though the practice of supply chain
management). By the various techniques of marketiy
it has an attempt to address, society’s ‘new’ camee
Some business has quickly to accept concepts @ngre
marketing on the systems of waste Minimization hade

integrated various environmental issues of all
organizational activities.

The term “Green Marketing and Supply Chain
Management” appears frequently in the field of

environmental Management and its Inventory control
through the practice of Supply chain Management.

In connection with, many governments throughout the
world trying on their level best to control the geat
problems of pollution in all segmentations of eoniment

impact of green marketing on the practices of syppl
chain  management in Asia: Emerging economic
opportunities and challenges (GMOPOSCMA). To shed
light's on the green products supply and it's mérg
through the supply chain management in Asia. Tleemr
marketing strategy was implemented through thetjpex

of supply chain management and the supply chain
management components (policy) facilitates its igree
product (i.e. Industrial goods/products) import axgbort

by the business transaction in order to operated an
integrated to achieved the organizational goal. The
researcher followed a large number of papers oplgup
chain management and journals as well as industrial
journals for the purpose of its reference like smrv
Industry [10], [16]. Among of them very few focuses
about the impact of green marketing on the prastmle
supply chain management. Finally the researcher was
found few papers are to be relevant for the green

management and they have become so concerned abouharketing practices on supply chain managementtlaad

the green activities that they have attempted tulete

properly (Polonsky, 1994a). For Example, In United
States of America (USA) the Federal Trade Commissio
(FTC) and The National Association of Attorney

present author hopes that his paper will be acddptehe
intellectual’s perusal and perception in orderxaraining
its validity and authenticity . The author also afyp it
will be accepted & approved by them then the auttitr

General(NAAG) have developed extensive documents in feel happy and tender his obligatory towards tredee,

order to examining various issues of Green Marlkgin
FTC 1991,and NAAG 1990).

Now-a-days one of the biggest problem in the arka o
green marketing has been successfully examinechéy t
academician of various environmental disciplines. i.
Botany, Bio-Science, Environmental Science, Life
Science etc. While some literature does existsl$Gar
Grove, & Kangun 1993, Davis 1992, Davis 1993). Thus
the research article identifies the thrgearticular
segmentations of green Consumers,
concerned about the environment and allow affedtieg
(Marketing) purchasing decision through the practif
Supply Chain Management.

In other way, the term “Green marketing” also knoam
“Environmental Marketing” and “Sustainable marketin
and it refers to an organizations effort at designi
promoting, pricing and distributing various prodict
through the Supply Chain Management. Which will not
harmful to the environment? [21]

Due to the impact of green marketing on supply rchai

researcher, and experts of the concerned board.

3. Methodology

In the current article analyzed by the authors lguhés

own findings through the obtaining data regardidg “
impact of Green Marketing On the Practices of syppl
Chain management in Asia: Emerging Economic And
Challenges” has based on the survey of research

those who aretechniques and the resulting model was evaluateddear

to testing its validity and reliability by the sttural
equation Model (SEM). The author has collectedviiel
data done by him and the reliable sources of variou
marketing Survey upon various marketing agenciehef
Asia and Asia abroad i.e. All India Marketing Asistion
(AIMA), Asian Marketing Federation (AMF), Singapore
Marketing Association (SIMA),Thailand Marketing
Association (TMA),China Federation of Commerce &
Marketing (CFOCAM) and American Marketing
association (AMA) done the extensive support to

management the world economic has tremendously complete this article by providing valid and rel@bata.

growth in all segmentations of commerce and busines
life.

2. Literature Review

The guest author cum-researcher has done an esdensi
investigation regarding to collect such informatiam
different segmentation of market, green marketioticp
and how it practice on supply chain managementsThu
the researcher investigate numerous literaturesthen

The model development and analysis was based dn bot
the primary data and secondary data. Once theiraxist
body of literature has been thoroughly investigatad
conceptual frame work comes to picture in origiaatl
finally the original model is proposed for the erpeof
market and marketing’s perusal and perception ffer t
future course of action.

(Figure:-1.1)
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In this above task, the author has done a fullhuisrvey

by taking 664 respondents opinion from various
segmentations of Market, Marketing, and industries
through the modern mode of communication and
correspondence with them .All were participated and
responded through the E-Mail survey ,and Self

To define the term Green Marketing and its relatidth

the practice of supply chain Management, varioubau

has been deliberating their views regarding thevalsaid

ie.

Polonsky (1994): according to him , “Green marnkgtas

all activities designed to generate and facilitaey
exchanges intended to satisfy human needs and wants
with the minimal detrimental impact on the natural
environment.

Ellington (1993): According to him, Green marketiigy
one type of Marketing, which is always emphasisrupo
how to clean dirty things through the consumers
consciousness in order to avoid products that ylikel
endanger the health of the consumer or others en th
cause the significant damage to the environmeningur
manufacture, use or disposal consume a dispropato
amount of energy, cause unnecessary waste; useatsate
derived from threatened species or environmentsives
unnecessary use of or cruelty of animals will adebr
affects to other countries.

5. What is Green Marketing?

As the Concepts of green marketing has concerned it
refers solely to the promotion or an advertising of
products with environmental characteristics terrke |

Phosphates free, Less Carbon dioxide, recyclable

administered process. Among of them 195 respondents Refillable, Ozone Friendly are some of the thimdgch

were expert in industrial marketing (29.37%), 168

respondents were from marketing personnel (25.30%),

162 respondents were employees of various Indastrie
firms and manufactured companies etc.(24.40%) &% 1
were well literate customers of graduate and prsigate

are associated with green marketing. In simple,t¢nm
green marketing is much wider concept, one thatlmn
applied to consumer goods, industrial goods anch eve
services. For example: Around the World there asonts

and above (20.93%). The obtained data was analyzedhat are beginning to promote themselves as “ecistol,

through the testing of its validity by using hypesis
testing i.e both the Null hypothesis (Ho) and Aitstive
hypothesis (He) and both of compared by the mettfod
correlation, after careful observation the authes bomes

to conclusion “The impact of green Marketing on the
practices of Supply Chain Management has a tremendo
impact on the economic development in the peopfes o
Asia .It not only developing the economic stabiliby
themselves but also creates
opportunities and challenges for the future germraand
its future course of action. Thus the entitled Hipsis
has accepted due to its validity and significand the
analyzed problem.

4. Evolution of Green Marketing

facilities, i.e. and that facilities are ‘speciaizin
experiencing nature of operating in a fashion that
minimizes their environmental Impact (May 1991,

Troumbis etal.1991).

According to American Marketing association (AMA)
held the first work-shop on “Ecological marketind'975)

emerging economicthrough the proper guide lines of supply Chain

Management and its practices. The proceedings @f th
workshop resulted in one of the first books on @ree
Marketing entitled “Ecological Marketing” (Henion &
Kinnear 1976a). Since from that time a number ajkso
on the current topic have been published (Charg®21



Int. J. Sup. Chain Mgt.

81

Vol. 2. No. 1, March 2013

Codington, 1933, Harvel 19640ttman 1993).Hencehfort
this workshop is so useful for academician, Priacigr

and as well as Public Policy Maker to examine
marketing’s impact on the natural environment bg th

Supply chain Management.

6. Why Green Marketing?

Due to tight life style of human beings, most ofnpanies
have compete each other by producing various pteduc
in order to meet the demands ,and wants of modsoplp
and they evokes carbon dioxide , Phosphates aret oth
poisonous gases which will be so harm for the
environment safe. It is really scary to read theisees of
information as reported in the times recently. “Air
pollution damage to people, corps and wild lifeUs .
Total tens of billions of dollars each year has rbee
expensed for cleaning the dirty things from the
environment and it affects the economic life of grah
citizen of every country, around the world. In nention
with more than twelve other studies in the Us ,ibraz
Europe, Mexico, south Korea and Taiwan have
established link between air pollution and how Hirt
weight premature birth and infant death. As resews
limited but the wants and the needs of human beamgs
unlimited, and it is highly important for the mat&eto
utilize the resources efficiently without wasteves| as to
achieve the organization's objective. Thus, green
marketing is inevitable. There is growing interagstong
the consumers all over the world regarding probectf
environment and it was not success if the limited
resources not properly manage that's why the maaf
supply chain management is related for the proper
implementation of green marketing techniques inove
environmental discipline for study.

Green marketing was given prominence in the la®0%9
and 1990s after the proceeding of first workshop on
ecological marketing in Austin, Texas (US), in 1975
several books on green Marketing began to be hddis
thereafter. According to the Joel makeover ( A &vrit
,Speaker, and Strategist on clean technology ardngr
marketing).At present green marketing faces a Ibt o

“Environmental” green marketing and the focus €hifon
clean technology that involved designing of innoxat
new products, which takes care of pollution and tevas
issues how to manage properly through the assistahc
supply chain management .The third phase was
“sustainable” green marketing it came in to promueein
the late 1990s and early 2000s. After enteringoirthie
twenty first century we are facing number of natura
problems which are so painful to maintain our life
earth quake, tsunami, drought, super cyclone, sthon
These natural problems have broken our economtersys
and millions of people had died by these tragedgcturs
only the cause of deforestation, and as well adajlo
warming. Henceforth now various Govt. steps forwerd
protect it by implementing “Green Marketing”.

7. Globalization of Green Marketing and Supply
Chain Management

As the process of today’s globalization has corerrit
increases various opportunities for buyers as thengase
their focus on environment improvement which nolyon
enhancing the process of greening the environment f
clean but also increasing the supplier performaitices
true that for each and every organization who mgéne
environmental clean, for its social goal, that oigation
must be drawn the people’s perception in a posiivgle
and that organizations brand
developed. In connection with, manufacturer neeas t
work with their suppliers of raw materials and
components in a better manner in order to produce
environment friendly products. By using their puasimg
power ,the industries can set a good environmetdrier

for their supplier upstream in supply chain andcan
result to enhancing the greening of supply chdirthik
type of actions reflects in the minds of every nfaoturer

of each Organization around the world then the dgvorl
becomes more &more greening.

image has so far so

8. Research Background

challenges because of lack of standard and public An Impact of Green Marketing on the practices opjdy

consensus to what constitutes “Green”. The green
marketing has evolved over a period of time, adogrdb
Peattie (2001) the evolution of green marketing thase
phases was termed as “Ecological” green Markethmg),
during this period all marketing activities werencerned

to help environment problems and provide remedogs f
environmental problems. Second phase  was

Chain management (GOMPOSCMA) is a new concept
appearing in recent literature. This is not onlyimg to
importance but also it introduced recently for nmakthe
environment friendly and cleanly within the limitf o
supply  chain. The  “Sustainable Economical
Development” of the peoples of Asian Continenths t
key concept as discussed in the proceeding of early
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Summit in Rio 1992. In this regard, governments and
other international organizations decided to takeful
measures to protect environment for long term egvao
development and today’s highlighting discussionl \é
forecasting how to raise environmentally respomsibl
consumption and production to recover quality, oedu
poverty and bring about economic growth, with Hesu
improvements health ,working conditions and
sustainability in Asia.

Here , researcher studied upon “An Impact of Green
marketing on the Practices of Supply Chain Managgme
in Asia: Emerging economic Opportunities and

in

Challenges and other challenges of green marketinge

includes the pressure practice of various comgaafe
Asian Continents how pollute the environment andatwh
are its precaution for cleaning the environmentt . i
includes pressure practice and performance withi t
Chinese automobile industry in which they obsertreat

on increasing pressure from a variety of directibase
caused the Chinese automobile supply chain manages
intimate carrying out the green marketing in Asian
continents through the supply chain management
(GMACSCM) practices to improve their economic and
environment performance.

The GMACSCM pressures (Motivators) initiatives and
performance of the automobile supply chain using an
empirical analysis of 89 automobile enterpriseshimit
china have been done.

After that another researcher studied the greerketiag

of supply chain management upon various electronic
industries of China, India, Thailand, Indonesiad dapan
etc. where they implementing the principles of gree

marketing through the supply chain management. The

author has tested the reliability and validity loé ttest by
the fuzzy analysis hierarchy process method
prioritizes the relative importance of four dimers and
twenty approaches among the enterprises in electron
industry. The findings indicates that these entsesr

and

would emphasizes on supplier management performance

in the crucial role of green marketing of supplyaich
management in special industrial operation at mpitese
upon various segmentation. i.e.

*Green Purchasing

*International Purchasing Network: (green Marke}ing

* Outline of Activities:

*Green Marketing Network in India and other Asian
Continents:

*Objectives of Green marketing procurement.

*Green purchasing Strategies and Impact of suppéirc
management

9. Green Marketing of Products & Its characteristics

Those products are manufactured from the industry
through the green technology and that caused no
environmental hazards are called “Green Productke.
promotion of green technology and green products is
necessary for conservation of natural resources and
sustainable development. We can define green pteduc
marketing by the following measures i.e

* Products those are originally grown.

* Products those are recyclable, reusable and bio de-

gradable.as well as disposable

Products with natural ingredients.

e Products containing recycled contents,
chemical.
Products contents under approved chemicals from the
competitive authorities of Govt.
Products that do not harm or pollute the envirorimen

* Products that do not harm or pollute the envirortmen
Products that will not be tested on animals

e Products that have eco- friendly, packaging .i..
reusable, refillable containers etc from time tmei
Products those are produces low carbon dioxide etc

non-toxic

e

10. Need of Green Marketing:

An Anthropological Analysis:

On the issues of Global Warming and depletion afnez
umbrella are the main for the healthy survival. fgve
person either rich or poor has the right of limehealthy
no one deprived themselves from their fundameights.
So they need to quality of life with full of heajttand
vigor and so would the corporate class. Finanaat gnd
economic profit is the main aim of any corporatsibess
and as well as the main theme of this study. Biguich
circumstances it may not fruitful due to some undable
reasons and it is so much harmful for the enviramme
cost by sustain business around the world. Forélyahe
leaders of leading countries now it is realized sakks
some preventive measures for protecting the wdddrnc
and safe. in connection with ,green marketing plags
vital role , not only controlling the harmful elents or
particles of products but also it controls thenetessary
economical.

11. Challenges of Green Marketing

1.1: Need of Standardization After -carefully
observations of this study the author has foundetlaee
only 5% of the marketing messages from Green”
campaigns are entirely true and there is a lack of
standardization to authenticate these claims. Tiem
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standardization yard-stick to measure the fevegretn
marketing in various segmentations of various itries
those are producing harm products. Thus it drawspem
challenge to every citizen, environmentalist, ileetuals,
professors, and academicians and politicians fioiithg
about it seriously, from every corner of the worltbw
some regulatory bodies are involving in providirtge t
certifications there will not be any verifiable nmsa So a
quality control board needs to be in place for such
labeling and licensing.

1.2: New Concept In the history of Indian Literature
among the citizens of urban are getting more avem®n
about the merits of green products and it s marge®But

it is still a new concept for the masses partidular
illiterate people. That's why the consumer, peoplesds

to be educated and should be
surrounding environment threats. The green movemint
supply chain management takes the crucial rolehen t

masses for awakening their consciousness about the

harmful products consumption and proper utility anhd
will be take lot of time and effort for success. Ihdia
ayurvedic doctor gives importance for use of aydive
medicines than allopathic medicines. Thus the agdlios
heritage are appreciating by Indian consumers for i
importance & utility and it is justified that by ing these
,peoples are becomes healthy, long live and maiiesir
life style in very well by exercise of yoga.

1.3: Patience &Perseverance

The investors and corporate need to view the enmiemt

as a major long —term opportunity, and the markeddso
need to look at the long term benefits from thig/ ggeen
movement and it is only possible when supply chain
management is properly effective in the field oteyr
industrial products marketing. Again it requiredo& of
patience and no immediate results it is just a @& and

it will have own acceptance period when consumers
motivated towards it.

1.4: Avoiding Green Myopia:

The first rule of green marketing is focusing orstoumer
benefits i.e. the primary reason why consumers buy
certain products in the first place. Do this rigimhd
motivate consumers to switch brands or even pay a
premium for the greener alternative. it is growtoghelp

if a product is developed which is absolutely gréen

various aspects but it does not pass the customer

satisfaction area of gratification if it is not@h in timely
in the hands of customer ,therefore supply chain
managements takes an important role to carryirigpih

learned about their

the place of production to the place of consumpéasily.
This way leads the green myopia. Sometimes if teergy
products price is very high then again it will lotee
market acceptability.

12. Golden Rules of Green Marketing

As the golden rules of green marketing has conckrne
there are certain rules are implementing in order t
enhancing the product selling market and its felityilin

a long time and it is only possible by the goldawd or
principle of green marketing .Here some of goldeles
of marketing has discussed below i.e.

1.1: KYC Rule: (Know your customer)

In marketing science , Consumer as the representaft
God that’'s why in every morning when a business ma
opens his shop, or show room , first he prays tddess
Mata Laxmi for getting more and more customer dray t
will buy more and more products from his shop aed h
will be getting profit. Hence forth, without consemany
business will not be profitable. So every businessm
manufacturer, producer, industrialist should hawesame

a good relationship with them and make sure that th
consumer is aware of and concerned about the ibsiie
our product attempts to address. (Whirlpool learttes
hard way that consumer’s would not pay a premiumafo
CFC-free refrigerator because did not know CFCswer

1.2: Literate/Educate your Customer:

For getting good customer, we should educate them
properly and creates consciousness in their mind
regarding the buying product, which is useful aruclv
products using is harmful for them, and it a mattér
letting people know we are doing whatever in orter
protect the environment, but also matter of lettthgm
know why it matters, otherwise for a significantan of
your target market, it is a case of “So what” aralry
green marketing Campaign goes now here.

1.3: Providing Good Transport Facilities: For the
promotion work of green marketing, a good transport
facility should be adopted by the manufacturer,
businessmen whenever they supplying products froen o
place to another by the transport guide line and
environment and pollution guide line.

1.4: Reassure of The Buyerconsumer must be made to
believe that the product perform the job it's supgmb to
do-they won't forego products quality in the name o
environment.
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1.5: Maintain Transparency: In your business policy @ Launch reuse initiatives (including buy backs and
we only know the reality that's why we should h&eep leasing)
the business secrecy and transparency at the fichaing Reverse logistics _ _ ,
business with your valued customers as well asngree © Give supplier an incentive to reduce the customer's

. . environmental load
marketing campaign.

PRACTICE OF SUPPLY CHAIN MANAGEMENT

1.6: Sustaining Pricing: While you are charging price (Figure:-1.3)
upon product you should have consider an affordable
price which are accepted by the consumer and yop ma
not charging over amount or price a premium forryou
product ,many environmentally preferable produaistc
more due to economics of scale and use of highslity \

ingredients . If you doing so, then your businesicy & 1/'
as well as green marketing may not be sustainingafo
long time.

'SUPpﬁﬁ Organization ¢ i
Suppliers Relationships Processes| “Relationships| | ~ystomer

1.7: Giving an Opportunity for you customer
participants:
It refers for personalizing the benefits of your

Continuous Improvement Loops

environmentally friendly actions, normally throulgtiting (SUPPLY CHAIN CHANNEL)
the customer take part in the positive environmenta
action (SUPPLY CHAIN SYSTEM- GREEN MARKETING)

14. Economical Benefits of using Supply Chain

1.8: Produce Good and leading Brands of Products:
Management:

Manufacturers should have produced good quality an

_ As per the above study, we may benefited econolyical
leading brands of product for customer’s easy

by using supply chain management. Here, the sontieeof
identification and perception, if this type of prmt benefits are discussed below on the basis of avaiéga
available through the mode of supply chain protiess it of

creates a positive impression on the concerneduptod
and brand for which the company becomes economicall
profitable. thus the producing product should bailed
affordable price in the eyes of consumer pockenfily

and also help reduce the environmental impact @irth ® Economic benefits from increased efficiency. By

own lives too. reducing wastes, companies decrease handling
expenses, fines, and even costly inputs. Supplier's
savings may be passed along to buyer companies.

13. Why we do need Green Practices of Supply Chain ® Competitive advantage through innovation. Efficient

USAEPss, USAEP, (2001),“Greening the Supply Chain”,
U.S. Asia Environmental Program,
http://www.usaep.org/ctem/greening.htm, i.e.

Management? production is enhanced through the use of cleaner
technologies, process innovation, and waste

Build environmental considerations into productigies reduction. Reduction in wastes equals dollars earne

® Jointly develop cleaner technology with suppliers ® Improved product quality. Supply chain partnerships

@ Conduct life cycle analysis in cooperation with help maintain relationships between buyers and
suppliers suppliers leading to increased control over product

® (DFE) product innovation quality.

® Engage suppliers in design for environment ® Consistent corporate environmental goals. In an era
Coordinate minimization of environmental impact in of multi-faceted, non-vertical manufacturing,
the extended supply chain companies include supplier outreach to address

®© Develop tools that assist in the DFE effort corporate environmental goals.

Cooperate with suppliers to deal with end-of-pipe ® Improved public image. Consumers, investors, and

environmental issues employees respond positively to companies with a

® Reduce packaging waste at the customer/supplier® reputation for good environmental performance.
interface 15. Present trends in Green Marketing in India

®© Reuselrecycle materials in cooperation with the
supplier
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® So far as the present trends of green marketing has
concerned, various organizations are perceive that,

is that effective green marketing requires apgyin
good marketing principles to make green products

desirable for consumers. The question that remains
however what green marketing’s future is? Business
scholars have viewed it as a “fringe” topic, givbat
environmentalism’s  acceptance of limits and
conservations does not violate the customers wants
and desires of traditional way of availing products
Getting evidence proved that successful green
products have avoided green marketing myopia by the
following important principles that:

environmental marketing as an opportunity to achiev
its objective. In connection with, various firmskéa
such type of measures by consuming the good
relationship with consumers awareness regarding use
of their products and trained them which product is
better for them and which are not for their health.
Firms marketing such green products and such green
products are preferred over the others not doing so
and thus develop a competitive advantage in the eye
of customer for their daily acceptance and buying (b) Designing environmental products to perform better

behavior for their own consumption. quality than other products.

(c) Promote and deliver the consumer desired value of
environmental products and target relevant consumer
market-segmentations.

(d) Broaden mainstream appeal by handling consumer
desired value into environmental products

Organizations believe they have a moral obligatmie
more socially responsible and this is keeping vifib
philosophy of presentment marketing trends and Igupp
chain management and it has been successfully edlopt
by many business firms, houses to improve theipaate
image. Firms have followed two approaches that:

17. Emerging Trends in Supply Chain Development
Opportunities in Asia

Masato Abe, an economic affairs officer of the ldit
Nations Economic and Social Commission for Asia and
the Pacific (ESCAP), says there are several emgrgin
trends for small and medium-sized supply chain
management.

Today Government bodies take preventive measures in“Global supply chains enable small and medium-sized
order to force various firms to adopt industriajukatory enterprises (SMEs) to act as suppliers of lab@risitve
policy and environmental policy for greening the Parts and components or to provide other basicicesy

environment for clean which protects the intere§t o Iarg.elly. on a sgpcontractmg baS|s.. SME.S.’ greater
COnSUMers. i.e flexibility, adaptability to local economic conditis and

capacity to serve orders for smaller quantities leeg
advantages.”

*Use the fact that they are environmentally respgmesas
a marketing tool for greening.
*Becomes responsible without prompting this fact.

(i) Reduced production of harmful products or goods
from the company, those are followed the 41g Four Trends in
environmental and pollution free guide line. Development

(i) Modify consumer and industry’s use or consumption
of harmful goods. First, enterprises from emerging economies — beyond

(iii) Ensure that all types of consumers have the Asia’s traditional economic powerhouses of Japautls

ability to evaluate the environmental compositidn o Korea and Ta|.wan N h"?“’e expanded thel_r accesselo th
goods markets of regional trading partners. This is padile to

. : ) the development of various free trade and investmen
(iv) Firms using modern technology and to be agreements at the regional level.

reduced waste and sells it to other firms. For gptam Second, and in parallel, many SME suppliers in Asia
those companies produces war weapon , they have todeveloping countries have been moving to higheueral
reduce it's production and not to sell to otherrtoies ~ added functions  within global supply chains. While
or firm in order to avoid pollution and environmeht ~ €nhancing their supply capacity, they provide more
o products and or services with higher quality, tbgre
problems as well as violating the world peace. o . ) .
o i becoming increasingly preferred suppliers to leadd.
(v) Consume green fuel for their daily production. Third, mainly due to increasing labor costs, some
(vi) A waste recycling or removal of harmful g,pjiers in emerging economies such as China, yeiala
products from the industry.

and Thailand have started transferring traditioadlor-
intensive operations to less-developed neighboring
countries. This is particularly evident in sectsigh as
garment and apparel, consumer goods, electrorocs] f
'‘processing and automotive parts. Examples include

Global Supply Chain

16.The Future of Green Marketing:

(a) As the green marketing future has been concerned
there are many lessons to be learned in orderdi av
green marketing myopia, this short version of hi$ t



8€

Int. J. Sup. Chain Mgt. Vol. 2. No. 1, March 2013

Vietnam'’s outsourcing of low-end electronic compatne [2] J.A .Ottmanet.al “Avoiding green marketing

manufacturing to Cambodia. Myopia” environment volume 46, 48 etc.

[3] Journal of engineering science and Management
Conclusion Education volume: 3 of 2010.

[4] A Text book of global Marketing by Warren Keegan
In concluding paragraph of this task, it is rigimhe to of Pearson Edition. _
select” Implementation of Green Marketing” globally [5] www of .green marketing.net/strategic.html.

. . . . . [6] www.googly.com
will come with drastic change in the world of biess. If [7] Singapore Business federation 2010

all nations will make strict regarding the implertaion [8] Journal of ASEAN 2010
of green marketing policy by the industries either [9] |nternational journal of operations and production

voluntary or mandatory to implement it then the hor management vol.24, No.1, 2004, pp.7, 41.
becomes pollution free and save. On the other hand, [10] Habib.M and C. Jungthirapanich, “International
the business point of view, because of a cleaveketer Educational supply chain Management (IESCM) for

the universities, sixth AIMS International confecen
on Management, India. Dec.2008.
[11] Harris R. ,"Decision Making techniques” July 03

is one who not only convinces the consumer but also
involves the consumer for marketing his productnbo

think green marketing not just a technique of minie 1998. Available www.virtualsalt.com April2009.

approach but also it persuade with the greatemvigthe [12] Logistic and Supply Chain management:-Strategic of
shake of environment clean and save for ever. ¥ helty reducing Cost and Improving Service (Financial
green marketing emphases the recycling processisted Times management).by Christopher Martin. Supply
products, and its reusable i.e. Paper, plastitalmetc. ngiﬂicr'\]/loallsnagement- Robert  B,Handfield,earnest

again con;'/ertedf nlhtocnew goods tTIr(LUQh the rbi:;?bcfl'lt [13] Global Cases In Logistics & Supply Chain
process. Henceforth, Consumers will be more i Management: David taylor,1997.

and willing to live happily in a better greenery Mo [14] The Executive’s Guide to supply Chain Strategies
Finally industrialist, businessman, consumers, and Building Supply Chain Thinking in to all business
supplier need to pressurize effects of minimize the process: By David.A.Riggs, Sharon. L. Robbins.
negative effects on the environment —friendly awd-e  [15] Kotler, ~P.and  Bloom,P  (1984) “Marketing
friendly atmosphere for the future generation .Threen Professional services”, Printince —Hall ,Englewood

marketing assumes even more importance and reerenc Cliffs,NJ. .
[16] Habib, Md.Mamun, “Supply chain management

in developing countries of Asian continents likedilm (SCM):- Theory and Evolution” Dr.Md Mamun
,China ,Japan, Thailand, Singapore etc. as welthas Habib (Editor) Supply Chain Management-
remaining countries of the world. application and Simulation”, In Tech Open Access,
Croatia, September 2011, ISBN 978953-307-250-0.
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